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ECO NOMIC SEC U RIT Y AT T HE FO RE FRO N T
OF WOMEN 'S A DVA NCE M E NT
The pandemic has underscored the economic vulnerability of all women, with devastating results

The pandemic has widened economic inequalities, with women
accounting for 100% of the U.S. labor market’s ﬁrst month of losses
this December, since a tepid recovery began in May. Furthermore,
80% of all workers who left the labor force by Q4 2020 were women.
National Women’s Law Center Analysis

Key drivers behind the devastating impact of the pandemic on
women’s economic security include demand for workers being
particularly low for jobs in which women are more highly represented,
as well as the well-documented caregiving crisis that has found
women are holding primary caregiving roles at higher rates than men.
In an eﬀort to guide important policy changes, we set out to provide
a nuanced understanding of the pandemic’s diﬀerential impacts on
women in the U.S., and the most important areas to further women’s
advancement.
Our Engage report ﬁnds that the most important keys to women’s
advancement in 2021 hinge on providing tools for women to thrive
across healthcare and ﬁnancial empowerment—allowing them to
balance competing demands across every facet of life, from their
family to career advancement, with more independence and security.
With this research, Engage sought to dive deeply into what matters
most to women and the signiﬁcant challenges they face. Our hope is
that these insights highlight the tangible actions that must be taken
to make a real diﬀerence in women’s lives.” - Engage Founder Rachel Pearson
METHODOLOGY

Between October 14 and 19, 2020, National Research Group and Engage surveyed a nationally
representative sample of 2,503 American women between the ages of 35-59 years old.
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Rebuilding without
a solid foundation
The top two areas of highest importance to women are ensuring their most
foundational needs: health and well-being and ﬁnancial empowerment, followed
by their most important obligations to their family and loved ones, and to their
own employment security and advancement. Yet fewer than half of women
believe they have all the tools they need to succeed in these areas that matter.

Adding further challenge,
COVID-19 hindered ﬁnancial
stability and access to
opportunity for women.
TOP 3 AREAS IMPACTED BY COVID-19

1 Lost wages/income

WOMEN MOST DEEPLY IMPACTED
FINANCIALLY BY COVID-19

Minority groups

led by 69% of Hispanic and 60% of Black individuals

2 Career advancement

from promotion freezes to business on hold

99%

58%

of women say COVID-19
negatively impacted their
jobs or ﬁnances.

3 Childcare challenges

Younger women

led by 65% of those 35-39 years old

Mothers

led by 64% of single moms

extremely/very important
to them personally

95%

91%
79%

53%

have all the tools
they need to
succeed
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HEALTH & WELL-BEING

44%

FINANCIAL EMPOWERMENT & INDEPENDENCE

51%
37%

CAREGIVING & COMMITMENT TO LOVED ONES

EMPLOYMENT SECURITY & ADVANCEMENT

4

Perception of Momentum for
Women Has Room to Improve
2021 presents an inﬂection point where women are uniting
and activating around issues that matter to them in new ways.

<1 in 5
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90%

of women say they support candidates who
are more likely to reach across the political
divide to solve for bigger societal issues.

women see very positive momentum in
the advancement or empowerment of
women in the US. The majority only see
somewhat positive or no momentum at all.

66%

of women agree that the issues
they care about as women are
underserved on the campaign trail,
at both national and local levels.

More than 8 in 10 women are more likely
to vote for candidates committed to:

There are
movements in
favor of women's
rights but there
are also many
other factors
against them
that make real
change diﬃcult.”

Women’s
economic
security

Empowering
women in the
workforce

These areas are particularly high on the voting
agendas of Black women and single moms.

Hispanic woman, age 35
5
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THE MOST IMPORTANT ISSUES, AND IMPACT ON VOTING DECISIONS
Images sized and ordered by impact on voting decision
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Beyond the topics that are generally important to
women voters, economic relief from C-19 had a
signiﬁcant impact on their voting decisions.
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Deep Dive into Leading Areas:
Health & Economic Empowerment
2 in 3 women believe policy changes related to health and economic
security would make the biggest positive impact on their quality of life.

Healthcare is the #1 topic that impacts women’s voting decisions, with 86% saying it has a critical or
strong impact on their vote. Across multiple dimensions of health and well-being, there is a signiﬁcant
gap between personal importance to women, and access to the tools they need to succeed.
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% who have all
the tools they
need to succeed

women believe paid sick
leave (70%) and paid
family leave (66%) should
be legislative priorities for
their elected oﬃcials.

96%
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KEY OPPORTUNITY AREAS FOR
IMPROVEMENT INCLUDE...

7 in 10

HEALTHCARE: CHALLENGES & OPPORTUNITIES
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Engage: Economic Security at the Forefront of Women's Advancement | February 2021

A HOLISTIC APPROACH TO HEALTH

of women believe that mental health
is equally important as physical health,
and 83% believe that mental health
should be covered more by insurance.

This is a particularly important area for women
ages 35-44: 1 in 3 say quick and easy access to
a mental health practitioner would signiﬁcantly
improve their ability to manage their health.

35

%

%

ACCESS TO TELEHEALTH

Only 13%

35

EM

of single moms and 17% of Hispanic
women have suﬃcient access to telehealth.
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More than half of women (51%) say telehealth
visits would make their lives easier. 84% of women
believe there should be better access to telehealth
(remote access to healthcare providers through
video, phone or email), led by 89% of single moms.
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A Closer Look at Economic Empowerment
Financial health is the #2 topic that impacts women’s voting decisions,
with 92% saying ﬁnancial issues, ranging from unemployment to
retirement security, have a critical or strong impact on their vote.
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PROTECTING RETIREMENT SECURITY

72%

of women see ﬁnancial planning for retirement
as very important to their day-to-day life.

FINANCIAL ISSUES OF IMPORTANCE

Only 1 in 3

Protect social security
84%

feel they have the tools they need to retire with
ﬁnancial security and more women say their
ﬁnancial planning for retirement is now moving in
a more negative direction than a positive one.

Fairer tax system
72%
THE DIGITAL DIVIDE

Paid sick leave

Nearly

1 in 2

70%

Paid family leave
66%

low-income households (under $30K)
don’t have a computer at home (46%)
or access to broadband (44%).
PEW Research Center

73%

Job training opportunities
63%

of women say access to technology is an
important issue for female empowerment.

Accessible & aﬀordable quality childcare

Led by 81% of Hispanic and Black women.

59%

Access to capital (for small businesses)
42%

~3 in 4

women say better access to the internet
and technology would provide:
Greater control Conﬁdence
Better
over their
in managing
opportunities
health
their ﬁnances
in their career
72%

11

71%

75%

12
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The Pressures of Caregiving
51% of moms say access to better childcare support would have
the greatest impact on female empowerment and advancement.

CAREGIVING IMPACT ON CAREER

1 in 2

moms cite caregiving challenges as a major
point of frustration surrounding their job
security and professional growth, peaking
for moms with kids under 6.

1 in 3

moms with kids under 12 have shouldered
the responsibility entirely during
COVID-19, with childcare commitments
falling to them instead of their partner.

PRIORITIZING CHILDCARE & FAMILY LEAVE

Accessible and aﬀordable childcare is
important and a legislative priority for

64%

of moms, and

70%

of moms of kids under 6.

Women still get paid less
and take on the bulk of
responsibilities at home.”
Asian woman, age 39

13

72%

of moms support paid
sick leave, and

70%

The pressures on women
are not restricted to their
children. 75% see caregiving
for aging family members as
a critical area of importance
for them, yet only 39% have
the tools they need to do
that successfully.

of moms support
paid family leave
as legislative priorities.
14
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TEMPERATURE CHECK:

Women’s Financial Health & Tools for Improvement

43%

TOP BARRIERS TO FINANCIAL HEALTH

Debt + Cost of living + COVID-19 pandemic

of women rate their ﬁnancial health negatively, led by these four groups:
<$50K

SINGLE MOMS

BLACK WOMEN

HISPANIC WOMEN

The most vital ﬁnancial support resource of all is education,
particularly among Hispanic women and single moms:
FINANCIAL EDUCATION

94%

of women think healthy ﬁnancial management
skills should be taught in school. 65% say they
were never taught how to invest their money.

GUIDANCE ON HOW TO IMPROVE

60%

of women wish they had guidance on how to improve
their ﬁnancial health. The most important areas
include: understanding investment opportunities,
managing personal ﬁnances, ﬁnding the best retirement
plan or policy, or understanding how to get out of debt.
NOT AWARE OF RESOURCES

46%
51%
57%
64%
15

4 in 5

women say they don’t have access to the tools they
need to improve their ﬁnancial health, with 52% saying
they simply don’t know what resources are out there.

KEY DRIVERS OF FINANCIAL HEALTH

Minimal/no
Equal pay & equal
Home
+
+
credit card debt
work opportunities
ownership
16
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In terms of economic empowerment, women believe career
advancement—including access to opportunities in the workplace and
equal pay—is of primary importance (80%), followed by ﬁnancial freedom
and independence (61%) and the need for childcare support (46%).

Q: WHAT WOULD HAVE THE GREATEST IMPACT
ON FEMALE EMPOWERMENT & ADVANCEMENT?

Access to equal pay 67%

Women have achieved greater
positions in the workforce, but pay
is still lacking. Women also need as
many resources available to take care
of themselves and their children.”
White woman, age 57

4 in 5

women say access to opportunities in
the workplace and equal pay would
have the greatest impact on female
empowerment and advancement.

Opportunities in the workplace 61%
More financial independence 49%
Better childcare support 46%

As a Black woman I do not see people that look like me in the boardrooms of America.”
17

Black woman, age 42
18

How Values
Translate into
Politics and
Policy Support
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LEVERS THAT CONTRIBUTE TO A FINAL VOTING DECISION
ISSUES CLOSE TO HOME

“I choose based on who can make the best
choices for low-income families like me.”
"I vote on the issues that aﬀect me
or someone I love in some way."

Even if the path to women’s advancement
is marred by challenges, women are
united in their readiness for policies
that would create a better future.

19

VALUES & BELIEFS ALIGN

CULTURAL CONTEXT

"I'm guided by many issues and I choose based
on who aligns with more of my beliefs."

“Right now, it feels like women’s
rights are at serious risk.”

"There are a couple issues that are very
important to me so I lean towards the candidate
that agrees with my beliefs on those."

“Cleaning up the Coronavirus
mess is my number one concern.”

20

There is no ceiling or limit to
the work that needs to continue
to be done to empower women
and to create a better future.
The political conversation has not adapted to women’s current
economic realities. Engage is emerging in a period of profound
transformation in every part of our lives, societally and economically.
We are a powerful convening of ideas and people taking real action
to promote women’s economic security in the United States.
- Engage Founder Rachel Pearson

ABOUT ENGAGE

Rooted in the truth that women outnumber, outlive, and outvote men, Engage is a
bipartisan women’s organization that promotes economic security for all American
women in the 21st century. Engage is committed to uniting women across the political
spectrum, and to utilize research and data to help us understand the big problems
hindering women’s economic empowerment and advancement. Together, we seek to
ﬁnd solutions and thoughtful approaches to create progress for women. Join us at the
EngageNow Women’s Summit in May 2021. Learn more at engagewomen.org.
Visit us at engagewomen.org and follow our blog, The Bipartisan Beat. We cover issues
that impact women's economic well-being, penned by leaders who share their priorities
for elected oﬃcials, with a focus on bipartisan solutions.
ABOUT NRG

National Research Group is a leading global insights and strategy ﬁrm at the intersection
of culture, media and technology. Rooted in four decades of expertise, the world’s
biggest brands and organizations turn to us for insights into growth and strategy.

